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OH CANADA! MAPLE LEAF MARKET BRINGS BIG BUSINESS TO ST. LUCIA 
  
Coco Palm's Feolla Chastanet says future prospects for Canada look bright 
  
RODNEY BAY VILLAGE, St. Lucia (May 19, 2009) - St. Lucia and the rest of the Caribbean ought 
to take advantage of the strong Canadian travel market, asserts local hotelier Feolla Chastanet of 
Rodney Bay's Coco Palm. 
  
The managing director of the popular boutique property said while the United States has been the 
obvious choice, its northern neighbours cannot be overlooked. 
  
Fresh from co-hosting a group of leading Canadian writers and reporters on a press visit to St. Lucia 
(in partnership with WestJet Vacations), Chastanet said Canadians have a deep appreciation for the 
Caribbean's soft adventure experiences and in particular the French Creole cultural offerings of the 
island. "We have been completely surprised by the number of Canadians who visited Coco Palm and 
Rodney Bay this past winter," said Chastanet whose hotel registered a 1,000 percent increase in 
arrivals over last year. 
  
Highlighting WestJet's and Air Canada's respective seasonal and year-round services as contributing 
factors, Chastanet said that while Canada is not traditionally a summer market, preparations should 
begin in earnest to welcome more Canadians in the fall and winter seasons when more air seats come 
on line. "Canadians traditionally have travelled in large numbers to Cuba, the Dominican Republic and 
Mexico - now they are taking a serious look at the Eastern Caribbean with the competitive airfares. 
We need to be serious about hosting them," she remarked, while also expressing optimism about the 
strength of the Caribbean Diaspora travel market across Canada. 
  
"Canadians, more so than others, have weathered the global economic crisis due in part to the stability 
of their banks and their disciplined approach to finance," noted Chastanet. She nonetheless predicted 
that US business will pick-up in the fall with the expected recovery of the economy and the addition of 
JetBlue service from New York. She remained hopeful for the return of better British business to the 
island. 
  
While in St. Lucia, Canadian writers from the Toronto Sun, Share Newspaper, Wharehouse, 
Whitesand and FQ magazines sailed aboard Carnival Sailing to Soufrière (the island's former capital), 
visited the popular Anse La Raye Friday Fish Fry, toured the new and improved Rodney Bay Marina, 
and dined at The Edge, Dasheene and Ti Bananne restaurants. 
 
 



   
Chef Bobo Bergstrom of The Edge cooks up some tasty fare for his Canadian friends. 
  

  
Chef Orlando Satchell of Dasheene restaurant offered a delicious meal at Ladera. 
  

  
Chef Richardson Skinner of Ti Bananne Caribbean Bistro and Bar presented some delightful 
Caribbean creations for his visitors. 
  

  
Journalists tour the well-appointed rooms at Coco Palm. 
  

  
Cuthbert Didier, General Manager of the Rodney Bay Marina, takes his Canadian guests on a tour. 



  

   
Feolla Chastanet, Managing Director of Coco Palm (right), chats with visitors aboard Carnival 
Sailing's catamaran ride to Soufrière. 
  

      
The creative cultural genius of St. Lucia displaying his skills on arrival at Soufrière. 
    
 


